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Superheroes Stories

The audience of the superheroes has gradually changed over the years since people knew them and became their fans. In 1960 Stanley Leiber, famously known as Stan Lee, brought people to the world of superheroes when he began writing comic books about individuals with extraordinary powers and who had to deal with personal life challenges (Bongco & Mila n.p). People found it amazing to read and admire the fascinating stories and pictures that were drawn in these books. As he was writing his first comic about superheroes of which is The Fantastic Four, Lee admits that he was not sure what kind of audience he was targeting, but just did it because his wife encouraged him to carry on with what he liked most. After releasing it to the market, it turned out that it attracted many people regardless of gender or age because of its uniqueness and creation and it sold more than any other book by the Marvel Publishers. After this comic, Lee generated other ideas about superheroes, and he wrote other books such as Thor, Batman, Spiderman, Ironman, Captain America, and The Hulk among others. The audience for these stories continued to grow rapidly, and within a short time Marvel Publishers could sell up to 9 million comic books within a period of one month. However, over the years things were not the same again as the sales had dropped to only some figures above 7 million books considering that more comics from different publishers had been introduced. What could have resulted in the decline in sales? Are people losing interest in the superheroes stories or are they just pre-occupied? The publishers need to find answers to these and other questions. 

It is evident that the audience for the superheroes stories changed. It has changed in many diverse ways. Initially, the stories were narrated in the form of comic books before they were later made visual by the film industry. Accordingly, it is precise that the stories were meant for those who could be able to read and see. It would be incorrect to refer someone who cannot read or see as an audience of the superheroes story since unless it is narrated to you, how do you get the message from the narrative? Hence, the literate individuals were the initial audience of these fictional stories (Hassler & Dan, n.p). However, about over a decade ago, the film industry turned the comic books’ stories into visual movies. It turned out that one could not only just read about a person flying or sticking to the wall, but could also see that human doing exactly that while in motion and not mere pictures. The revolution turned things to another direction and also altered the audience for the superheroes stories. It was changed in that one didn’t require having the ability to read to be referred as an audience of the fictional stories. Just following the visualized fictional movies was enough to grasp what the stories were about. Therefore, this indicates one way of how the audience for the superheroes stories changed and that is from readers to viewers. 

Correspondingly, the initial audience for the stories about superheroes changed from purchasing comic books to buying movies about the same. The fans of the different characters that were regarded as superheroes bought the comic books to feel entertained by the fictional narratives they read and the pictures they saw (Wandtke & Terrence n.p). They had adapted to buying the materials regularly maybe once per week to make sure that they didn’t miss anything concerning their ‘heroes’ and that they were up-to-date with what was going on around them. However, the development of movies about the various superheroes interfered with this tendency. Since people preferred the visualized films to the comic books, most of the individuals, who were primary the audience, stopped buying the latter to purchase the former to get a clear picture of their favorite characters. 

Initially, people could just read the comic books of various superheroes and start fantasizing about their abilities and powers. One could just figure out the superhero jumping from one building to another using spider webs while fighting gangsters in the city. However, this changed the moment Marvel decided to turn the characters in those books into real humans through films who had the powers and the abilities that one had read about. Persons could now be able to see the various heroes in action without having to figure it in their minds as they did before while they read. Everything was turned from fantasy to reality such that it would be difficult to argue with some people that such people do not exist in the real world. The audience was meant to believe that a superhuman could lift the weight of a building while saving the people. Moreover, they made people feel that it is cheap to destroy properties such as buildings and vehicles while two humans with extraordinary powers are fighting. Additionally, the superheroes stories were changed to real when different types of clothes began to be manufactured with the visual pictures of the characters printed on them. For example, you could see a person wearing a t-shirt with a picture of Spiderman printed on it. Also, different costumes that are worn by the superheroes stories’ characters started emerging, and their respective fans bought them and worn them figuring themselves as those fictional people. Hence, this is another way of showing how the audience for the superheroes stories changed. The audience was turned to true believers of the stories and their characters.

The initial audience of superheroes stories influenced the way the fictional narratives were told. The creator of the stories used real life events to write them. The stories were told with the superheroes having some life problems with themselves, their families, and their surroundings among others and these issues motivated them to do something good with their powers or abilities. The creator might have looked at the various problems the audience of the stories were going through and decided to write on them (Bongco & Mila n.p). Due to the high rate of selling of the comic books about superheroes, the creator was able to figure out what could have been the reasons; the lessons learned from reading the stories might have been one of them. Hence, to keep the loyal customers coming for more and also attract others, the writer had to create more superheroes stories each carrying a different lesson. The creator was able to know what drew the audience to his comics and this encouraged him to put more effort and be more creative to ensure that each story came out with a particular uniqueness. Also, the continued purchasing of the comic books indicated that the audience was impressed with how the stories were being told and they were ready to buy more of the same as long as it came with different lessons from the other. Additionally, the feedback received from the audience could have played a part in influencing how these superheroes stories were told. After reading the fictional narratives and probably leave a compliment about it, precisely the creator knew that the audience for his work were pleased and more of the same would probably impress them even more. Hence, the authors wrote more superheroes stories to make sure that the audience is satisfied and kept entertained.

Evidently, the creators of the superheroes stories faced a lot of challenges. For instance, when Stan Lee was creating his first comic book about The Fantastic Four he almost quit since he was not sure how the people would react to it. Furthermore, he stood a chance of being fired, not until the story sold more than any other at Marvel Publishers since he was not confident about the outcome. Hence, one of the problems faced by the creators of the superheroes stories was the lack of confidence. They feared that the audience of their comic work might respond negatively to their creations (Wandtke & Terrence n.p). Thus, they conducted their tasks while at the same time they were afraid of rejection by their customers. Another challenge was criticism from the non-fans of comic books. There are always people who do not like something without even any valid reason. The creators expected to encounter with such individuals who criticized their creations as just mere fantasies without any value to anybody. Such criticism acted as discouragements to the authors, and they had to fight hard to eradicate the negative mentalities from their heads and go on with their work of developing stories about superheroes for their loyal customers. Some of these stories would at times turn out that they did not please the audience as expected of which resulted in their bad performance on the market. The customers might have found them not as amazing as they had expected and they decided not purchase them. Such events meant that there was the possibility of incurring losses of which discouraged the creators to see that even their loyal customers do not appreciate their efforts. Therefore, the creators had to go through various difficulties to ensure that the audience for their work was kept entertained.    

 In conclusion, it is precise that the age of superheroes dates more than half a century ago, but their ‘existence’ was likely more felt in the 1960s when Marvel Publishers developed a lot of stories regarding the same with the assistance of creators such as Stan Lee. The stories began to be adored by their primary audience who has changed over the years due to various reasons particularly the development of movies depicting the superheroes characters and their stories as they were told in the comic books. Relatively, it is evident that the initial audience played a significant role in influencing the way the stories were narrated in the comic books. They participated indirectly in giving the developers ideas and morale to continue creating the stories. However, it is clear that the narratives’ creators had to go through several challenges to ensure that what reached their audience was impressive and in fascinating. But despite the problems they encountered, the creators were able to develop what has been used in many cases as scripts by movies’ directors.   
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